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Imagery

The careful selection of imagery can 
enhance communication and appeal to 
our target audience. 

Imagery used should be:

Honest – we want to be honest, so use 
real imagery, of real people, real places 
and real activities within the Brighton & 
Lewes Downs Biosphere

Aspirational – we want to inspire, through 
novel, innovative, alternative/curious, and 
memorable images 

Inclusive – we want to use images that 
refl ect the diversity of people and places 
we work with and represent

Wherever possible, images that include 
people actively engaging with the local 
environment should be used to emphasise 
our mission to connect the two elements. 
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https://wearetap.org.uk/


https://thelivingcoast.org.uk/project/the-living-coast-undersea-experience
https://bhfood.org.uk/wp-content/uploads/2018/11/Final-FULL-WEB-Food-Strategy-Action-Plan.pdf
https://thelivingcoast.org.uk/project/stanmer-park-restoration-project


https://thelivingcoast.org.uk/project/biocultural-heritage-tourism
https://thelivingcoast.org.uk/ultra-low-emissions-for-brighton-hove


https://thelivingcoast.org.uk/the-living-coast-artist-residency-2022
https://thelivingcoast.org.uk/project/home-marine-conservation-zone-undercliff-path-sculptures#:~:text=The%20sculptures%20are%20made%20from,waves%20just%20beyond%20the%20beach.















































